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With the advent of the Internet age and the vigorous development of technology
nowadays, online shopping has become an indispensable part of people’s daily lives. The
key to the thriving development of online stores lies in their ability to transcend
limitations of time, space, and money. In such an environment, various online shopping
platforms have emerged to provide consumers with more diverse choices, reducing the
inconvenience of shopping and lowering product prices. Through the internet, consumers
can conveniently find products that match their needs. Moreover, traditional marketing
methods like distributing paper questionnaires are not precise in data collection and often
result in resource waste. In contrast, e-commerce utilizes big data analysis techniques to
make customer marketing and advertising more accurate. In this project, we have utilized
an online website template platform to establish the “Youth Shopping” website,
introducing the products we sell to help consumers understand them better. We also
promote various activities and announcements through the website to increase consumer
engagement and expand the store's visibility. Simultaneously, we are using the “Shopee”
platform for sales, as it already has a mature financial and logistics system and is widely
used by the majority of the public, thereby creating a synergy between business and
informatization. Furthermore, this research project also conducted online questionnaire
analysis to investigate why our target audience prefers online shopping and why some
consumers do not choose this method. We aim to understand the proportion of users
between online and offline shopping, as well as their usual consumption preferences, to
grasp market demand and explore the current status and future development direction of

c-commerce.
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