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ABSTRACT

Thesis Title : Research on E-commerce Internet Marketing —
To: /Dear as an Example Pages : 85

University : Chihlee University of Technology

Graduate School : Department of Information Management
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With the development of the Internet, the reform of the entire commercial market
has been driven. Online shopping combined with online services and applications has
become an emerging channel under the current rapid development of the industry.
People’s shopping habits are gradually shifting from traditional physical store shopping
to online shopping. Compared with traditional business, the main characteristics of
online e-commerce include globalized markets, no storefront cost, no shopping time
limit, no inventory control, and no need to consume a large amount of capital, and it can
maximize benefits at the lowest cost. This is the most representative form of low-cost,
high-efficiency business in modern times. In addition, e-commerce can use various
online marketing methods to collect data and analyze consumer behavior, accurately
focus advertisements on target customer groups, broadcast suitable advertising content
to enhance the popularity of businesses and products.

The purpose of this study is to explore and analyze the essential elements of
e-commerce, online marketing and consumer behavior that are necessary for
e-commerce practice, and to conduct research through the self-built online store, “To:
/Dear”. This study built an online store, supplemented by social media operations to
increase exposure. Through the “Internet Consumption Behavior Analysis”
questionnaire survey, the online shopping behavior of consumers is explored, and the
consumer behavior tendency of most consumers and market demand are understood.
Moreover, the study also uses the actual interaction between consumers and our store to
understand consumers' needs and interest preferences, so as to provide better customer
service. Future research will target a wider range of consumers using customized
marketing models to facilitate the development of innovative marketing strategies and
provide consumers with a complete and better shopping experience.
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Meaning

Debye‘s constant or characteristic temperature

efficiency; number of molecules

availability of a closed system

internal energy (change) of reaction

availability of a closed system

specific irreversibility

critical state

Joule-Thomson coefficient

stoichiometric coefficient ( number of moles in chemical

equation )
cutoff ratio
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