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ABSTRACT

Thesis Title : Online Shopping Marketing — Young Young Pages : 94
University : Chihlee University of Technology

Graduate School : Department of Information Management

Date : June, 2019 Degree : Bachelor

Researcher: Tsai, Yung-Chi, Chang, Yu, Hsu, Jui-Yu, Zhang, Ting-Yu, Kuan, Yi-Ning,
Chen, Chia-Chi
Advisor : Wang, Yen-Hui

Keywords : Internet Marketing, Social Media Marketing, E-commerce

Due to the popularity of smartphones, the development of Internet marketing has
increasingly improved, which means that we are facing a highly competitive market.
The ultimate goal of the study is to achieve better mutual benefits with customers
through the model of Internet marketing. It is hoped that through innovative Internet
marketing techniques, our product sales can be promoted and customer re-consumption
can be increased. The study employs a questionnaire survey, data analysis, and
observation to amend our marketing methods. Different from traditional marketing, we
put ourselves in the position of customers, and constantly refine our marketing
strategies to make the study, Internet Marketing — Young Young, successful.
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