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ABSTRACT

Thesis Title : Trend of Select Pages : 59
University : Chihlee University of Technology
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Nowadays, the sales channels are diverse, which makes the consumers have
more ways and choices to purchase products. This topic is based on selling popular
goods and promoting products. We offer consumers an online sales platform
combined with social networking platform to progress online marketing. Sales can
be more diverse through the suppliers’ channels and let consumers can choose
foreign products online directly. We also offer more opportunities for those who
want to purchase popular goods to choose.

Internet technology develops rapidly to the globalization. Online marketing
sells through an invisible platform to make the products easier to show up in front of
the public. This research is based on online marketing, analyzing different ways of
online marketing and bringing more merits for our products. We will find the most
effective ways through analyzing questionnaires of the marketing ways that people
are used to and according to an analysis of the market survey and the present
situation of the clothing industry.

In the view of the research findings and the considerations of consumer habits
and market share, now our purpose is to promote the brand and enhance the
reputation and to improve the willingness of consumers to buy. Thus, we make
adjustments to the goods and pricing, and take the young people as the main sales
target. Through cooperation with the manufacturers, we also make the product
innovative so that customers can have a variety of choices. Gradually, we establish
the brand positioning in the Internet market, attracting more people who are
interested in fashionable clothing.
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1. &+ #H% &R (EC Application)
2.  —f&x T ¥ AR A 22 H#5(Common Business Service Infrastructure)
3. AR E AT E BT

(Messaging and Information Distribution Infrastructure)
4. LEHMNERESERAREE

(Multimedia Content and Network Publishing Infrastructure)
5. B i4E s ek 22 4 (Network Infrastructure)
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1. A ¥ W5 %

(1). Internet 7% 3% i, F 48 38 4948 38 8 AT AR & ©

(2). Intranet Z % 4% Internet & R H 47 > BRA AN N FHe et o
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(D. B EHHKA(BtoC)
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Schwab.com & ezTravel -
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6. BRF5#EAE % (Service Provider) : {54 104 A Jp 4R4T -

7. ALEEFEARE (Community Provider) © ] 4o 5 15 > & (i-part.com)
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SEMOTFESTAREE TR | B TEshe | FEE— S a8 B
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B2B X Zeym £ K
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(6). 2 ¥w@3%

B2B &4 w845 & % &

Morgan Stanley 32 % & F B #5693 & T o & 4 B RIS &
1Mk EFEHRHEDD

FoMR ARG ET R

FIME EFRHTE

% AR R E A



B2B & F & &g K

Morgan Stanley A EFTELEEHKX > TH AHwiE !
(1) B # 2 3 (Buy-side)

(2)& & 7 #& 3 (Sell-side)

(3) & % % (Marketplace)

(4) M 7 % 4-(Content Aggregator)

C2C RIEHBEEHEEL HBEEELIRFHCHF - EEEERE TR
MAWBTHEMNYESE  UREIZHIPERE - BAR T HELAHR A
THERERAT R F R £ E eBay & Cto C (consumer to consumer) #i =X, &4 3 Al o
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3. MP3 T #; : X ezPeer #1 Foxy & £
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2.2 ¥BAT S

2.2.1 WEBATH AKX

1. g5 @A

(1)% K=& (Need recognition)

(2)& & (information search)

(3)# %£#4& (evaluation of alternatives)
(4)# & 72 R (purchase decision)

(b)#E14 3+4647 % (post-purchase behavior)

L HEHEHITAHANELZR A
(1)141:- * ! B R KR xE
QD#egR % : %é FIERE ~ ﬁ@%@\i%ﬁ%
BHREE R~ 0B B N RE - 2EREE AR
(HEARE: #@ FEBEAL %¥ BAEE S BAER B RBS

3. HEHMEEAT AR

AIDA # X AIDARAFELENIT AR IKHBHELERSE PALBRE
iTHHiE% - (5% AIDMAS ' M A Memory » S % Satisfaction)

(A) x& Attention

(I) #4 Interest

(D) # sk Desire

(A) 47% Action

4. 1R G AT 5 L BRAT B R,

AT

4P - & S (Product) ~ & 1& (Price) ~ &4 @ ¥ (Place) ~ 42 4% (Promotion) >
STP- 37 & [ (Segmentation) ~ B 4% 7 35 (Targeting) ~ 77 35 € 4 (Positioning)
K (Branding) # A R & & X 4 o

wag4T4 AC -

%8 % (customer) ~ gz A (cost)
1@ #) (convenience) ~ & :i& (communication)

— Y — AT
— % — 4745 (One-To-One marketing) » 48 % B % > Bp A4t H B — A B89 F L F %3t

PATATH RS > REBABDETHF L EASHEREELE—BE  Fi - &
Wk R Tl KA T —H— é@éﬁ’%ffﬁi?ft%——ﬁa‘——éﬁlf@ﬁéﬁ o
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Allenetal.(2001)# — # — @B ATH G FER - B A -

(1)—#— &% (One to one Web Advertising)

(2)—# — & L 4% & (one to one Cross-selling/upselling)
(3)— ¥t — B #% (one to one Service)

(4)— ¥t — % .(one to one Information)

(5) — ¥ — 49 3% 3+ 2% (one-to-one web community)

(6) — %+ — 4934 42 5 (one-to-one web experience)

W ATE AR RAT AT 7 2R

(1) & #} & 4744 (Database Marketing)

FiT 38 B K R 47 4% (Database marketing) 75 & 5 3 Fl B & B F B & S R4 FAT 8
FEMTH TR CERBHERAHMBEE BEABEROESEATLITEN
OIEEMB BRI - BE - TANMAZRARERN  REICEARAGHNEEE
B AR SLY ARG -

(2) & #4744 (Direct Marketing)

FRAEREWRBAHTERLFETFRY - HELHATHT X > LEH
REHOEARME DRI AL EEODE > F T EBATH, -

(3) 2 77 474% (Permission Marketing)

FFATH R LG A BEABATHT > BRE T ARIRE AL Sy —FITH R
mg,o

(4) 7 3 X AT745 (Virus Marketing)

EEAMETFHHRFENAE ~ FAF - FARTMHLE LEOAR > itk
HBATHTE 89 % 24745 (Virus Marketing) > st 24 "o Faaig | oyo
AT -

(5) 335 F 4t (Push Technology )

4834 4% 3% (Netcasting) # 47 > — A& X 4§ % 445 247 (Push Technology) ;, » &
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